Planning application P/2009/0746

Ecodyfi Annex A: Shopper surveys in Tywyn and Dolgellau

Methodology

A) Saturday 25 July 2009: Tywyn Co-op; overcast; 10:15 – 13:15; interviewees between shop and car; not many shoppers using pedestrian exit; Andy & Zoe

B) Monday 27 July 2009: Dolgellau Co-op; 14:00 – 16:45; most interviewees between shop and car but some on way in and some pedestrians; Kate and Eryl

1. If there was a Tesco store in Machynlleth three times bigger than this Coop store, would you be likely to use it?
2. How often do you think you would use it?
3. How would you travel there?
4. Would these be additional journeys, over and above ones you'd be making anyway?
5. May I have the first half of your home postcode?
Observations were also made about the interviewee’s sex and whether they had bought a substantial (trolley) amount, indicating a main food shop. Results were entered on a spreadsheet and analysed by using the Sort function.

Results

There was a total of 105 Tywyn interviews plus 102 Dolgellau interviews.
At Tywyn, 51 were visitors to the area; most of them had caravans or second homes in the area and were very frequent visitors. At Dolgellau, only 5 were visitors.
At Tywyn, 50% of respondents said they would use a Tesco in Machynlleth; 88% of these would travel by car; 61% of these journeys would be over and above journeys they would make anyway.

At Dolgellau, 52% of respondents said they would use a Tesco in Machynlleth; 88% of these would travel by car; 60% of these journeys would be over and above journeys they would make anyway.

Of all the local people (both places added together), 55% of respondents said they would use a Tesco in Machynlleth; 86% of these would travel by car; 59% of these journeys would be over and above journeys they would make anyway.

Of the visitors, 41% of respondents said they would use a Tesco in Machynlleth; 92% of these would travel by car; 64% of these journeys would be over and above journeys they would make anyway.

There were 50 respondents who said they would use such a Tesco and would travel by car on additional journeys. Their answers to “How often” and their home postcode (thus, what proportion of the year they were in the area) were used to estimate how many journeys a year each might make to such a Tesco. The average number was 26 per year.
Implications

There were 4,893 households in the 10 Town and Community Council areas that lie between the Dyfi and Mawddach estuaries at the 2001 Census. These are:
Pennal, Aberdyfi, Tywyn, Bryn-crug, Llangelynin, Llanfihangel-y-Pennant, Llanegryn, Corris, Arthog and Dolgellau. These all lie within Gwynedd.
50 of the 207 interviewees in Tywyn and Dolgellau said they would use a Machynlleth Tesco and make an additional car journey to do so, each time. This represents 24%.

24% of 4,893 is 1,181 households. However, around 23% of households in the area concerned do not have a car or van, so we should reduce this number to 909 potential car-borne shopping households.
This sample of 50 indicated they would use the proposed Tesco store, on average, 26 times a year. If 909 households made 26 trips, this would represent 23,634 trips every year. If spread evenly over 365 days, this implies an additional 64 trips every day, or 128 vehicle movements over the Dyfi bridge by customers. Assuming 75% of trips will be between the hours of 10am and 5pm, this represents an additional 16 bridge crossings every hour during the hours; approximately one every three to four minutes. This is only the average; at peak times it will be more frequent.

Conclusions

1. If a 26,500 sq ft Tesco store is built in Machynlleth, about half of the people who currently shop at the Coop stores in Tywyn and Dolgellau would use it. This does not necessarily mean that these Co-op stores would lose half their turnover, but it throws into doubt the estimate made by Tesco’s consultants in their Retail Assessment. This states (paragraph 9.34) that the Co-op at Tywyn will experience a total trade diversion of £0.88 million, trading post-impact at £3.31 million. This implies a pre-impact trade of £4.19 million, of which the £0.88 million represents a loss of 21%. We contend that it is likely to be more than 21%.
2. The Retail Assessment does not contain an opinion concerning the post-impact viability of the Tywyn Co-op, but in paragraph 9.27 it does conclude that the proposed new Tesco store will not adversely affect the sustained vitality and viability of any centre afforded planning policy protection. We contend that the Tywyn Co-op will be significantly affected, resulting in job losses. We also note the estimate in the Retail Assessment that an additional £0.2 million will be diverted from other Tywyn town centre shops to the proposed Tesco and believe this displacement will be significant for shops trading at the edge of profitability. We conclude that the proposed development will affect the vitality and viability of Tywyn town centre and is therefore not in accordance with MIPPS Planning for Retailing & Town Centres 2005, for example at 10.3.1, and should be refused. 
3. The Retail Assessment does not contain an estimate of the impact of the proposed store on Dolgellau. Our results indicate there will be an impact. The information provided by the applicant is incomplete and a determination should be deferred until this information is available.
4. Nor does the Retail Assessment contain an estimate of the impact of the proposed store on Barmouth. Shoppers from south of the Mawddach estuary in Fairbourne and Llwyngwril go to Barmouth for food shopping, on the train, as both the Co-op and Iceland are near the station.  At least some of these people would use a Machynlleth Tesco in preference, as that would be near the station as well, to the disadvantage of Barmouth.  The train is free to Senior Citizens, who constitute a significant proportion of these people, so the extra journey would not cost any more. The information provided by the applicant is incomplete and a determination should be deferred until this information is available.
5. The proposed store would create a significant additional traffic burden for the narrow and winding A493 coast road and for the A487 trunk road. The latter has particular pinch points at Pont-ar-Ddyfi / Dyfi Bridge and the exit to the proposed store (traffic turning right onto the narrow trunk road). This burden is not acknowledged in the Transport Assessment provided by Tesco, despite paragraph 7.27 of the Retail Assessment predicting that 15% of the store’s turnover will come from outside the half hour drive time Study Area. Indeed, quite the reverse; they predict fewer traffic movements to the north of the store post-development than if there were no development (paragraph 6.2.5). From the shopper survey evidence presented above, and for reasons developed in section 1 of our Annex B, we consider that the additional traffic generated by the proposal is significant and constitutes an unacceptable planning problem. Therefore it is not in accordance with Policy SH2 in the emerging Powys UDP and the application should be refused.
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